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BIA/Kelsey and 
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The Kelsey Report 

 

Agenda 

• Welcome and thank you for joining us 

 

• Talking points 
– Review of our revised forecast for print and internet 

Yellow Pages advertising 

– Explanation of the key trends driving BIA/Kelsey’s view of 

the global directional media marketplace. 

– Review of the global Yellow Pages forecast by region 

(North America, Asia Pacific, Latin America, Europe)  

– Examination of the measures required for the global 

directional media industry to return to growth.  

– Review of the new Global Yellow Pages Report 

– A look at upcoming BIA/Kelsey events 
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“Old or New” – It’s All Execution 

“There is value in careful planning and thoughtful 

preparation. However, until there is execution, no plan is 

flawed; no preparation inadequate. Execution spotlights all. 

Cultures can get enamored with the preliminaries since 

there are no consequences 

 
Chip R. Bell 
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The Original 3 “Ps” – circa April 2009 

Presence Performance Permanence 
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Presence: 
Media 

Performance: 
Commerce 

Permanence: 
Engagement 

Evolving it to . . . 
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Media 

• YP 

• SEM 

• Newspaper 

Commerce 

• Clicks 

• Calls 

• Visits 

Engagement 

• Reviews 

• Reminders 

• Likes 

Value Chain is Evolving. . . 

Prospects Customers Loyalists 
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Key Assumptions About the Future of YP 

 Print Declines Will Moderate Slightly 

 IYP Is Not a Key Growth Driver 

 Digital Growth Comes from New Products 

 Future About Services and Media 

 Progress in Sales Transformation 

 Winners and Losers 
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Global Yellow Pages 2011 

 2011 global Yellow Pages revenues will total US$23.4 billion, 

down US$2.2 billion.  

 Rate of decline will moderates in 2011, down 8.6% (vs. 9.9% 

in 2010). Offline (print) revenues accelerate to -15.5% in 2011 

(vs. 15.1% in 2010).  

 BIA/Kelsey estimates publisher digital revenues will grow 

13.5% in 2011 to US$6.9 billion, an improvement over last 

year’s 12.4% growth rate.  

 By region, Latin America fared the best, with projected growth 

of 2.4%. North America again fared the worst, with a projected 

13.1% decline.  
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Global Yellow Pages 2012 

 Globally, the total revenue declines will moderate to -4.8% 

from -8.6% in 2011.  

 Print declines will still be in the double digits, but will moderate 

to -12.6% compared with -15.5% in 2011. 

 Online revenue growth will tick up to 13.9% from 13.5% in 

2011. Early traction with new product sales, particularly SEM 

and websites, will drive the change.  

 The share of global Yellow Pages revenue from digital 

sources will increase to 35%, from 29% in 2011. 

 Major consolidations are possible in 2012, but are not 

currently built into this forecast.  
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Global Print YP Revenues 2006-15 
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Source: BIA/Kelsey (2011)  
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Global Digital YP Revenues 2006-15 
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Forecast by Region 2011-15  

Publisher Revenues 

(Millions – US$)  
2011 2015 CAGR 

Europe 8,197 8,582 1.2% 

Latin America 1,231 1,373 2.8% 

North America 10,495 8,809 (4.3%) 

Asia/Pacific/ROW 3,480 3,247 (1.7%) 

Global Total  23,403 22,012 (1.5%) 

Global Offline 16,514 10,354 (11.0%) 

Global Digital 6,889 11,658 14.1% 

Sources: Company reports, BIA/Kelsey estimates (2011) 
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Global YP Print vs. Digital 2011-2015 
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Source: BIA/Kelsey (2011) 
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Regional Distribution 2011 
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Regional Distribution 2015 
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BIA/Kelsey’s Global Yellow Pages™ 

• Comprehensive Report on the 

Global Yellow Pages Market 

– Operational details, detailed 

company backgrounds 

– Context for understanding the 

numbers 

– Searchable Online Format 

– Based on BIA/Kelsey’s deep 

and longstanding knowledge 

of the Yellow Pages industry 

and close relationships with 

many of the world’s leading 

companies  

 

 

 

• Essential planning tool for 

evaluating: 

– New markets 

– Existing or potential 

competitors 

– Key management 

– Product/sales strategies and 

trends that are shaping the 

rapidly evolving directory 

business 

Visit: 

www.biakelsey.com/GlobalYellowPages 
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Global Yellow Pages 2011-12 
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Global Yellow Pages 2011-12 
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2012 Events 

 

     Interactive Local Media East 

March 26-28, 2012  

Boston, Massachusetts   

  

 

 
 LSA 2012 Annual Conference 

April 21 - 24, 2012 

Boca Raton, Florida 

 

  

 

 

   

     SMB Digital Marketing 2012 

Sept. 17-19, 2012 

Chicago, Illinois 

 

 

 

 

 

Interactive Local Media West  

Dec. 4-6, 2012  

Los Angeles, California  



 
Questions and comments: 

Charles Laughlin | claughlin@biakelsey.com | 847-482-1510 
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