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Introduction  
BIA/Kelsey Video Insight Briefing: What is It? 
 To complement our written reports, we are rolling out a new intelligence resource called the BIA/Kelsey 

Video Insight Briefing Series. 

 These are a series of briefings BIA/Kelsey analysts will be completing quarterly on “tentpole” topical 
areas that are receiving the most investment, innovation, opportunity and curiosity. We will also cover 
topics as client demand dictates. 

 What can you expect in a Video Insight Briefing? Presented in slide deck format, the briefing includes a 
video discussion of the presentation along with key links to multimedia assets about the topic. Our goal 
is to use a briefing on a particular subject to deliver meaningful insights and analysis via video you can 
watch at your convenience. This format also aggregates all our content by topic so it's easy for you to 
find and access. We will be available to discuss the briefing after you've consumed it as your 
convenience. We are also available for customized briefings. 

 This particular client briefing zeroes in on the Next Era of Local Search. How is search transforming in the 
smartphone era? How is the movement towards apps affecting traditional browser-based search (a la 
Google)? And what does it mean for media companies and tech startups in the local space? This 
presentation unpacks the key drivers, variables and analyst insight.  
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1. Video presentation - slides w/ voiceover 
 
2. Additional drill-down resources  
 
3. Presentation: The Next Era of Search 
       -- Battleground 1: the mobile web 
       -- Battleground 2: deep linking 
       -- Battleground 3: Google Now 
 
 

Agenda  
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Video Presentation 

CLICK TO WATCH         (Clicking opens a private web page on our YouTube channel.) 

https://youtu.be/xVCWwKmb53s
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Next Era of Search Insight Paper 

CLICK TO READ 

http://www.biakelsey.com/pdf/Insight-Paper-Mobile-Local-Discovery-the-Next-Era-of-Search.pdf
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Analyst Brief: Deep Linking  
Five minutes on deep linking. 

CLICK TO WATCH       (Clicking opens a private web page on our YouTube channel.) 

https://youtu.be/i9uLCW6INdo
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Conference Panel: Google Now and Deep Linking 
Google & Button discuss their strategies.  

CLICK TO WATCH         (Clicking opens a private web page on our YouTube channel.) 

https://youtu.be/X1GU9hVCWZI
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Further Reading: BIA/Kelsey Articles 
Deeper analysis and analyst coverage of the topics covered in this presentation 

Google Fights Fire with Fire: The Implications 
of Streaming Apps Within Search 
 
Should Google Revisit a Standalone Local 
Discovery App? 
 
The New Era of Search Has Tipped 

http://blog.biakelsey.com/index.php/2015/11/20/google-fights-fire-with-fire-the-implications-of-streaming-apps-within-search/
http://blog.biakelsey.com/index.php/2015/11/20/google-fights-fire-with-fire-the-implications-of-streaming-apps-within-search/
http://blog.biakelsey.com/index.php/2015/08/26/should-google-revisit-a-standalone-local-discovery-app/
http://blog.biakelsey.com/index.php/2015/08/26/should-google-revisit-a-standalone-local-discovery-app/
http://blog.biakelsey.com/index.php/2015/05/14/the-new-search-weve-reached-the-mobile-vs-desktop-tipping-point/
http://blog.biakelsey.com/index.php/2015/05/14/the-new-search-weve-reached-the-mobile-vs-desktop-tipping-point/
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Agenda  
1. Video presentation - slides w/voiceover 
 
2. Additional drill-down resources  
 
3. Presentation: The Next Era of Search 
       -- Battleground 1: the mobile web 
       -- Battleground 2: deep linking 
       -- Battleground 3: Google Now 
 
 



11 © 2016 BIA/Kelsey. All Rights Reserved.    | 

Mobile Local Discovery 
 
                      The Next Era of Search 
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Mobile Usage is Migrating Towards Apps… In a Big Way 
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The next era of search will be 
fought on Three Battlegrounds 

So What Does That Mean? 
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Battleground #1  
                  Improving the Mobile Web 
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The Mobile Web is a Sub-Optimal User Experience 
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This Has Prompted Google to Force Good Behavior 
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Mobile Optimized is the New Black 
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But After All That…. Still a Ways to Go 

If the Fortune 500 is so far behind mobile optimization, where does that put local businesses?? 
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Battleground #2: Deep Linking  
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Deep Linking: What is It? 

Making apps as 
indexed, 
searchable, 
and interlinked 
as the web 
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It’s Even More Important in Local 

The immediacy and 
local intent of mobile 
makes deep linking -- 
as opposed to 
manually tapping in 
and out of apps -- all 
the more needed. 
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Deep Linking Example: Foursquare and Uber 
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Battleground #3: Google Now  
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Google Now: What is It 

Google’s predictive 
engine to push you 
information based 
on your current and 
location-based 
needs 

Google Now’s 
success or failure 
will determine 
Google’s fate in an 
increasingly mobile 
world 
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Tapping Third Party Apps: Google Now on Tap 
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The Central Philosophy: Micro-Moments 

If Google can effectively 
push useful information 
during the hundreds of 
daily Micro-moments, it 
can more than make up 
for the loss of 
monetizable search 
queries brought by the 
smartphone age.  



Questions & Comments: 

Guiding Media. Inspiring Innovation. Leading Local. 

Mike Boland  
Chief Analyst & VP, Content, BIA/Kelsey 
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