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Introduction  
BIA/Kelsey Video Insight Briefing: What is It? 
 To complement BIA/Kelsey written reports, we are rolling out a new intelligence resource: Video Insight 

Briefings. 

 These are a series of briefings that BIA/Kelsey analysts will complete on “tentpole” topics that are 
receiving the most investment, innovation, and curiosity. We will also cover topics as client demand 
dictates. 

 What can you expect in a Video Insight Briefing? Presented in slide format, briefings include a video 
discussion of the presentation along with key links to multimedia assets about the topic. Our goal is to 
use a briefing on a particular subject to deliver  insights and analysis via video you can watch at your 
convenience. This format also aggregates our content by topic so it's easy for you to find and access. We 
will be available to discuss the briefing after you've consumed it. We are also available for customized 
briefings. 

 This Video Insight Briefing zeroes in on social media for SMBs. What are its fundamentals? 
How is it transforming local commerce? What are the biggest moves being made by social 
giants like Facebook and Snapchat to attract local businesses? And what do you need to pay 
attention to most. This presentation unpacks the key drivers, variables and analyst insight.  
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1. Video presentation: slides w/voiceover 
 
2. Additional drill-down resources including insight 
paper, conference videos & recommended reading 
 
3. Presentation slides: Social Media and SMBs 
 
  
 
 
 

Agenda  
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Video Presentation (Video Delivery of Slides 14-25)  

CLICK TO WATCH         (Clicking opens a private web page on our YouTube channel.) 

https://youtu.be/wb3qoU_5QCo?t=12m39s
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Social Sharing Goes Local: Insight Paper 

CLICK TO READ 
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Conference Video: Facebook Keynote & Interview  
How is Facebook taking over local? 

CLICK TO WATCH       (Clicking opens a private web page on our YouTube channel.) 

https://www.youtube.com/watch?v=7ZsQyX-Wz7c


9 © 2016 BIA/Kelsey. All Rights Reserved.    | 

Analyst Brief: Social Local Commerce 
Five minutes on social “action” buttons 

CLICK TO WATCH         (Clicking opens a private web page on our YouTube channel.) 

https://youtu.be/mHfHuh_2brU
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Analyst Brief: Local Social Sharing 
Five minutes on the “social sharing” movement’s local impact 

CLICK TO WATCH       (Clicking opens a private web page on our YouTube channel.) 

https://www.youtube.com/watch?v=3arrx50gEd8
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Further Reading: BIA/Kelsey Articles 
Deeper analysis and analyst coverage of the topics covered in this presentation 

Highlights 
Most SMBs Use Social Media Promotion 
Are Snaps the New Check-in? 
Can Facebook Win Local? 
Snapchat’s New Geo-filters Defined 
 
Full Library 
BIA/Kelsey Social-Local Articles 

http://blog.biakelsey.com/index.php/2016/02/18/smbs-spend-on-social-media-advertising/
http://blog.biakelsey.com/index.php/2015/05/06/social-local-landscape-are-snaps-the-new-check-in/
http://streetfightmag.com/2015/10/19/can-facebook-win-local/
http://streetfightmag.com/2015/10/19/can-facebook-win-local/
http://marketingland.com/snapchat-opens-up-on-demand-geofilters-to-anyone-165631
http://blog.biakelsey.com/index.php/category/social-local-media/
http://blog.biakelsey.com/index.php/category/social-local-media/
http://blog.biakelsey.com/index.php/category/social-local-media/
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EDITOR’S NOTE: 
REFER TO SLIDE 5 FOR THE AUDIO/VIDEO 
DELIVERY OF THE FOLLOWING 21 SLIDES 
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BIA/Kelsey’s Mobile Ad Revenue Outlook  

2015 2020 

$20.8B  U.S. Mobile Ad  
Spending 

Location Targeted  
Portion  

SMB Share of 
Location Targeted 
Portion  

$61.8B  

$7.8B  $26.3B  

$702M  $8.2B  

(37%)* (43%)* 

(9%)** (31%)** 
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Action Buttons Taking Over Social Apps 
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Next Step: Action Buttons Will Move Local/Offline 
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Next Step: Social Messaging as a Local Commerce Tool 
The leading indicator: Overseas activity a la WeChat and WhatsApp 
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… And It’s Beginning to Happen Stateside 
Facebook Messenger leading the way 
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50M 
Number of FB Pages for 
SMBs worldwide  

SMBs in BIA/Kelsey LCM survey 
who report using Facebook 
Pages for marketing (the highest 
response of any media) 

57% 

“Be where your customers are already 
spending their time” – Sheryl Sandberg,  

Facebook is on a Roll With SMB Adoption 
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How is FB Attracting So Many SMBs to Pages? 
It’s all about ease of setup/management, and… back to action buttons 
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Another Flavor of SMB Social Adoption: Social Sharing 
Instagram is exploding as a tool for SMBs to capture and share multimedia 



22 © 2016 BIA/Kelsey. All Rights Reserved.    | 

Instagram Thrives in Visually-Oriented and Life-stage 
Businesses 
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 San Francisco Photo & Print Lab 
 1000 in-market followers 
 Daily Instagram contest 
 Users upload image and tag 

Dickerman to enter the contest 
 Daily winners get recognized on 

Instagram 
 The contest creates viral 

marketing for Dickerman 

Case Study: Dickerman Prints 
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The Next Emerging SMB Platform… 
Snapchat Stories and Geo-filters will help SMBs tell their stories, especially among 
millennials 
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…Speaking of Which 
• Millennials taking over 
• They’re buying 

empowered 
• The oldest millennials 

are 36…so they fully 
occupy the coveted 18-
34 demo 

• The Lesson: Millennial 
habits, patterns and 
proclivities need to be 
watched and 
accommodated by all 
local media players. 



Questions & Comments: 

Guiding Media. Inspiring Innovation. Leading Local. 

mboland@biakelsey.com 
@mikeboland  

mailto:mboland@biakelsey.com
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